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	Job Role:
	Paid Media Marketing Executive
	Location:
	Hybrid/Office

	Reports to:
	Digital Performance Marketing Manager
	Date:
	February 26

	Competency Level
	3
	
	

	

	There are important additional responsibilities aligned to the level of role and specific additional roles as ticked above. These compulsory responsibilities are defined within the Duties and Responsibilities Policy document number PRP001.

	Purpose of the Role

	
The Paid Media Marketing Executive is responsible for managing and optimising campaigns across multiple paid channels.  The role focuses on driving performance through paid search, paid social, display and other digital advertising platforms.  Ensuring campaigns deliver strong return on investment and align with the overall digital marketing objectives.  Working as a member of the wider marketing team sharing feedback, best practise and insights to continually improve the plan and performance of the marketing for Rapid.


	Key Accountability

	The Paid Media Marketing Executive is responsible for developing and executing paid media marketing campaigns, strategies, and initiatives to promote Rapid’s products and services online, drive traffic, generate leads, and increase profitable revenue.

	Responsibilities

	
Paid Media Campaigns:
· Develop, launch and continuously refine paid campaigns across Google Ads, Microsoft Ads, Meta (Facebook/Instagram), LinkedIn Ads, programmatic/display networks and any emerging platforms. 
· Use full‑funnel planning (awareness, consideration, conversion), campaign structure creation, audience segmentation, bidding strategy selection, and ongoing optimisation to maximise visibility, engagement and ROI.
· Develop and execute a comprehensive paid channel strategy aligned with the company's goals and brand identity.
· Create and coordinate appropriate assets for all paid campaigns.

Research:
· Use platform insights, analytics data, CRM inputs and third‑party tools to provide focus on and identify opportunities within key customer segments.
· Perform deep keyword analysis to uncover search intent, prioritise high‑impact themes, and build optimal account taxonomies. 
· Carry out competitor benchmarking to understand market trends, messaging approaches, ad positioning, and areas of strategic differentiation.

Performance Analysis:
· Monitor campaign health daily and use platform dashboards, Google Analytics and internal reporting tools to assess KPI performance across metrics such as CPC, CPM, CTR, CPA, ROAS, impression share and conversion rates. 
· Identify opportunities for optimisation and communicate these clearly through weekly and monthly reports.
· Present insights and recommendations to stakeholders in a clear, concise and commercially focused way.
· Set up and validate tracking across platforms using tools such as Google Tag Manager, pixels, UTM parameters and enhanced conversions. 
· Ensure accurate measurement of campaign performance through appropriate attribution models. 
· Troubleshoot tracking issues and collaborate with developers or analytics teams to maintain a robust measurement framework.
Collaboration:
· Work alongside SEO, content, email, social, brand and analytics colleagues to ensure paid media plays an integrated role within the wider digital ecosystem. 
· Align messaging, landing pages and customer journeys. 
· Share insights that inform wider marketing strategies, campaign planning and cross‑channel storytelling.

Trends and Best Practice:
· Stay current with paid media best practices, algorithm changes, new ad formats, privacy regulations, attribution changes, and shifts in platform capabilities. 
· Assess the relevance of emerging tools and technologies (e.g., automation, AI‑powered optimisation, new targeting solutions) and make informed recommendations for adoption.

Campaign Budgets:
· Oversee daily, weekly and monthly spend allocation to achieve performance targets while maintaining cost efficiency. 
· Forecast spend and performance accurately, manage bid strategies, adjust pacing, and conduct budget reallocation based on real‑time opportunities. 
· Ensure campaigns deliver maximum value within allocated budgets.

Support Testing:
· Work with UX, CRO and web teams to create structured testing roadmaps for landing pages. 
· Identify hypotheses, set measurement frameworks, analyse test results and feed learnings into future campaign and website improvements. 
· Ensure landing pages are aligned with campaign messaging, optimised for conversion and technically sound.

General:
· Responsible for their own performance, and to support their team in, achieving all targets and job standards set out by the Digital Performance Marketing Manager.
· Adaptable and flexible in their approach to work.
· Work efficiently and effectively as part of a team.
· To be curious and always looking for a better way to perform a task, in order to improve efficiency.
· Communicative and respectful of all workers within Rapid and their working environment.
· Understand how each task within the team impacts on the overall Client / Customer Experience of Rapid and ensure that they are striving to make this the best possible experience for all concerned.
· Perform any reasonable task that is required of them by their Manager.


	Role Specific Attributes

	· Bachelor's degree in marketing, communications, or a related field.
· 3–5 years of hands-on experience managing paid media campaigns
· Strong knowledge of Google Ads, Meta Ads, LinkedIn Ads and display advertising
· Strong analytical skills and experience with tools like Google Analytics, Looker Studio, or similar
· Excellent written and verbal communication skills
· Experience with eCommerce, lead generation or B2B campaigns is a plus
· Familiarity with bid strategies, audience segmentation and conversion 
· Data-driven mindset with the ability to interpret analytics data.
· Strong project management and multitasking abilities.
· The ability to influence at all levels and create collaborations which lead to success
· Excellent organisational skills
· Excellent attention to detail

	Rapid Core Values

	Great Attitude
· Bring energy to the team every day
· Motivate and inspire others with a positive outlook
· Build meaningful relationships with colleagues and contacts
· Address problems in a positive way
· Listen carefully, reflect and think broadly, with agility
Be Successful
· Prioritise own workload and be proactive in the pursuit of goals
· Accountable for own performance delivering business goals over personal gain
· Always set expectations and dependencies and deliver to them
· Diligent approach to the detail but not losing sight of the objectives
· Maintain a work/life balance and not be easily distracted
In a Professional Way
· Always punctual with a professional approach
· Dependable due to reliability, flexibility and integrity
· Exceed both customer and colleagues expectations
· Proactively communicate internally to enhance the success of our common goals
· Take pride in sharing your, or Rapid's success externally
With a 'Be Better' Mindset
· A high degree of learning ability, drive and ambition to succeed
· Confident and can articulate strengths and development areas
· Listen well to constructive feedback from line manager and give feedback with good intent
· Positive attitude towards shared goals and set challenging personal objectives
· Constantly look for innovative working practices and processes
· Belief in the ability for new technology to improve our environment and wellbeing


	Quality – “Our Commitment”

	Our Mission is to enhance the UK’s engineering and manufacturing capability through 3 distinct customer sectors utilising Rapid’s technical, supply chain and eCommerce capabilities. 
The key to achieving this is by operating an Integrated Quality Management System (IMS) in accordance with ISO 9001: 2015, ISO 14001 and ISO 45001 and embedding a Continuous Improvement way of working and culture. It is expected that you understand how this commitment to quality affects your day to day role and how you can help to strive for constant improvement in this area.

	By signing below, you are confirming your understanding and agreement with the contents of this document and associated documents and/or policies.

	Job Holder:
	
	Signed:
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