        
                   		           	         
   

Job Description 
Corporate Partnerships Manager 

About the Role

This role requires a dynamic, proactive, and driven Corporate Fundraising Manager to lead and grow our corporate partnerships portfolio.  You will play a pivotal role in securing vital income for our charity by building meaningful, strategic relationships with businesses that share our values and vision.

This is an exciting opportunity for someone who brings creativity, ambition, and a strong commercial mindset to deliver exceptional results.  You will combine strategic thinking with hands-on relationship management to elevate our charity’s presence in the corporate sector and unlock new funding opportunities.


Key Responsibilities

Corporate Partnerships Development

1. Develop and implement a high-impact corporate fundraising strategy that drives sustainable income growth.
1. Identify, research, and approach prospective corporate partners across a range of sectors.
1. Craft compelling partnership proposals and pitches tailored to business needs and motivations.
1. Lead negotiations, create partnership agreements, and ensure proposals are delivered on time and with flair.

Relationship Management

1. Manage, steward, and grow a portfolio of corporate supporters, ensuring excellent relationship management and maximising value.
1. Maintain regular communication with partners, delivering reports, updates, and recognition activities that deepen engagement.
1. Develop innovative ways for partners to support the charity, including cause-related marketing, sponsorship, employee fundraising, volunteering initiatives, and strategic long-term partnerships.

Collaboration and Leadership

1. Work closely with internal teams (marketing, volunteering, services, finance) to create impactful partnership opportunities.
1. Represent the charity at events, presentations, networking sessions, and corporate forums.
1. Inspire colleagues across the organisation to champion corporate fundraising.

Performance & Reporting

1. Set, monitor, and deliver against income targets.
1. Produce accurate forecasts, partnership reports, and KPIs for senior management.
1. Ensure compliance with fundraising regulations and ethical standards.


Key Measures of Success

1. Income Generation Against Target

Achieves or exceeds agreed annual corporate income targets, including both new business and account growth.

2. New Corporate Partnerships Secured

Secures a set number of new corporate partnerships per year (e.g., 5–10), with a clear pipeline demonstrating consistent prospecting and conversion.

3. Growth of Existing Partnerships

Increases value from existing corporate relationships by a measurable percentage (e.g., 10–20% year-on-year), through cross-selling opportunities, upselling, or expanded engagement.

4. High-Quality Pipeline Management

Maintains a robust, clearly prioritised pipeline with accurate forecasting, meeting agreed monthly activity KPIs (e.g., number of approaches, pitches, meetings).

5. Proposal & Pitch Conversion Rate

Achieves strong conversion rates for proposals and pitches (target agreed, e.g., 20–30%), demonstrating compelling communication and negotiation skills.

6. Partner Satisfaction & Engagement

Delivers excellent stewardship, reflected in positive partner feedback, repeat engagement, and renewal of partnerships.

7. Strategic Corporate Activation

Develops and delivers innovative corporate initiatives (e.g., campaigns, events, volunteering programmes) that increase visibility and deepen corporate involvement.

8. Internal Collaboration & Influence

Effectively engages internal teams (marketing, retail, services, volunteering, etc.) to deliver partnership activity on time and to a high standard, demonstrated through stakeholder feedback.

9. Compliance & Quality Assurance

Ensures all partnerships and fundraising activities comply with fundraising regulations, ethical standards, and internal policies, with no compliance breaches.

10. Brand & Profile Development within Corporate Sector

Increases the charity’s visibility and credibility in the corporate sector, demonstrated through networking activities, event attendance, and creation of new opportunities.

Terms and Conditions

Responsible to:	Head of Fundraising and Marketing	

Responsible for:	Partnerships Executive

Location:		NYHC sites


Person Specification

Essential Skills & Experience

1. Proven track record in corporate fundraising, B2B sales, account management, or business development.
1. Demonstrable experience securing new business and managing large or complex accounts.
1. Outstanding communication and presentation skills, with confidence to influence at all levels.
1. Strong negotiation skills and the ability to create compelling, tailored partnership proposals.
1. Results-driven mindset with the determination to meet and exceed targets.
1. Ability to think creatively, act entrepreneurially, and spot opportunities for growth.

Personal Attributes

1. Highly motivated, energetic, and able to bring dynamism to the role.
1. Strategic thinker with the ability to translate ideas into action.
1. Relationship-builder and natural networker.
1. Resilient, tenacious, and comfortable working in a fast-paced environment.
1. Passionate about making a difference through impactful corporate engagement.

Desirable

1. Experience in charity fundraising.
1. Knowledge of fundraising regulations and GDPR.
1. Experience delivering corporate events or campaigns.
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