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Job Description  

Relationship Fundraiser 
1.0
Job Purpose

The Relationship Fundraiser plays a crucial role in supporting the Relationship Manager in advancing North Yorkshire Hospice Care’s mission by assisting in the enhancement and management of relationships with individual donors.
The Relationship Fundraiser will assist in identifying potential donors, understanding their motivations, and contributing to tailored engagement strategies. Through these efforts, the fundraiser will help to ensure donors feel valued and connected to the charity's cause.

This role will primarily focus on growing and maintaining various fundraising avenues, including in memory, regular giving, facilitating legacy gifts or bequests in wills, and singular donations. The role aims to maximise opportunities for donor engagement and individual giving.
2.0
Key Tasks
1. In-Memorium Fundraising Support: Assist in implementing sensitive and impactful strategies to encourage donations in memory of loved ones, ensuring memories are honoured and families and friends are supported throughout their giving journey.
2. Regular Giving Support: Aid in driving the regular giving program to secure a sustainable income stream. This will involve supporting in creating tailored appeals, managing communications, and contributing to enhancing donor satisfaction and retention through regular updates and engagements.

3. General Donations Assistance: Provide support in overseeing the process for general donations, maximising the ease and effectiveness of one-time and ongoing contributions. This may include assisting in campaign management, donor acknowledgment, and contributing to leveraging special events and anniversaries to inspire giving.
4. Donor Relationship Support: Help build and maintain strong, personal relationships with donors through consistent, thoughtful communication and recognition strategies. Utilise CRM to track donor interactions, preferences, and history to tailor approaches and increase donor engagement.
5. Collaboration and Support: Collaborate with the Relationship Manager and other teams within the charity, such as marketing, events, and volunteer management, to contribute to a cohesive and comprehensive fundraising approach.
6. Continuous Improvement Support: Assist in evaluating and refining fundraising strategies and processes to optimize donor engagement, retention, and revenue generation.

7. Legacy Giving Ambassador: Act as an ambassador for legacy giving both internally and externally. Work with the Relationship Manager on creating internal awareness materials and promoting legacy giving initiatives to external stakeholders.
8. Case Study Recruitment: Collaborate with the marketing team on the recruitment of case studies suitable for various areas of work, showcasing the impact of donations and legacy gifts.
9. Personalized Stewardship: Maintain strong relationships with supporters through personalised stewardship, adhering to relevant supporter journeys to ensure ongoing engagement and support.
10. Reporting: Regularly report against agreed objectives and key performance indicators to track progress and identify areas for improvement.
11. Legacy Product Promotion: Continuously identify opportunities to promote legacy products across multiple channels to encourage legacy giving.

12. Communication with Legators: Communicate with legators and families regarding potential pledges and provide aftercare once a gift in the will has been donated to North Yorkshire Hospice Care.

The above is not an exhaustive list of duties and you will be expected to perform different tasks as necessitated by your changing role within the organisation and the overall business objectives of the organisation.
Key results/objectives/measures of success

KR1:
Strengthening Relationships and Collaborations for Effective Fundraising Materials

SM1:
Successfully coordinate with the Relationship Manager and Marketing team to launch a legacy campaign which aligns with Hospice UK’s national campaign, maximising visibility and impact.

SM2:
Execute general donation and regular giving campaigns as outlined in the work plan, ensuring alignment with strategic objectives, and achieving the financial year’s budget targets. Collaborate closely with the Relationship Manager and Marketing team to develop compelling messaging and materials for these campaigns.

KR2:
Enhancing In-Memorium (IMO) Fundraising through Community Engagement

SM1:
Strengthen existing relationships and establish new partnerships with funeral directors across the community. Collaborate with them to promote IMO fundraising initiatives and ensure families receive appropriate support and guidance in honouring their loved ones through donations.

SM2:
Foster strong relationships with internal staff members, empowering them to become advocates for IMO and legacy fundraising efforts. Provide training and resources to ensure staff are knowledgeable and confident in promoting these initiatives to donors and supporters, maximising engagement, and support.

KR3:
Ensure all donors are supported and have a positive experience when supporting North Yorkshire Hospice Care 

SM1:
Follow procedures and systems to cater to donors’ needs effectively, from initial engagement through ongoing stewardships. 

SM2: Prioritise personalised communication and timely acknowledgement of donations, ensuring doors feel valued and appreciated for their generosity. 

SM3: 
Solicit feedback from donors to identify areas for improvement and implement enhancements to enrich their experience further. 

SM4:
Collaborate closely with internal teams to ensure a seamless and unified approach to donor support across all interactions. 
SM4:
Provide resources and guidance to frontline staff and volunteers to equip them with the tools and knowledge needed to deliver exceptional donor experiences.

SM5: 
Maintain accurate and well-organized CRM records to ensure data integrity and quality. 
Overarching responsibilities

· To embed the values of the organisation into your working practices evidencing this regularly and ensuring this remains a priority.
· To live out our values, which drive all that we do, in the context of your everyday work following our behaviour framework.

· To work in accordance, and fully comply, with our organisational policies and procedures.

· To carry out all duties in accordance with the law, , regulations, organisational frameworks, recognised professional guidelines and the have a commitment to FREDIE, integration and collective decision making.
Throughout your time with us we will conduct ongoing employment checks and performance reviews relevant to your role, for example professional registration checks, DBS, appraisals and regular contact meetings.

3.0
Terms and Conditions

Reports to:

Relationship Manager 

Responsible for:
NA
Hours:


30 to 37.5 Hours
Location:

Hybrid 
4.0
Person Specification

	What is required? 
	Is it essential or desirable? 

Essential = E

Desirable = D
	How is it assessed? 

Application = A

Interview = I

Task/Assessment = T

	Education/Qualifications

	Good level of education including Maths

and English GCSE A-C or equivalent
	E
	A

	Experience 

	Experience of working with Microsoft365 applications including Word, and Outlook as well as fundraising or customer database packages, websites, and social media platforms
	E
	A/I

	Successful track record of strong supporter or customer stewardship
	E
	A/I

	Experience of working in a fundraising or a sales environment
	D
	A/I

	Campaign/project management experience
	E
	A/I

	Experience of data analysis and providing detailed insights
	E
	A/I

	Experience of presenting to a wide range of audiences
	E
	A/I

	Knowledge/Skills 

	First-class donor or customer management skills, delivering outstanding stewardship and supporter experience
	E
	A/I

	Excellent written and oral communication

skills
	E
	A/I

	Ability to empathise with supporters/service

users
	E
	I

	A good awareness of fundraising

regulation, legislation and GDPR
	D
	A/I

	Ability to communicate effectively to internal and external stakeholders
	E
	A/I

	Exceptional eye for detail to monitor

campaign performance and trends –

mitigating against potential issues.
	E
	A/I

	Demonstrable team-working experience
	E
	A/I

	Understanding of digital fundraising or marketing techniques
	E
	A/I

	Understanding of legacy fundraising and marketing
	E
	A/I

	Personal Attributes

	A natural relationship builder with ability to positively influence others 
	E
	A/I

	Proactive and results-driven, with a demonstrated ability to meet and exceed targets
	E
	A/I

	Good attention to detail – a ‘completer finisher’
	E
	A/I

	Ability to identify opportunities for income growth 
	E
	A/I

	A desire to grow and develop in a fundraising environment 
	E
	A/I

	Calm, friendly, confident, and proactive person who is a keen learner 
	E
	A/I

	Can work independently under own initiative and as part of a team and positively supports cross-team working, and shared goals to maximise the potential of fundraised income generation
	E
	A/I

	Ability to speak with confidence, sensitivity, and passion about NYHC 
	E
	A/I

	High level of integrity and discretion when handling confidential information
	E
	A/I

	Ability to work under pressure and multitask and prioritise multiple projects and work streams
	E
	A/I

	Promotes and sustains a responsible attitude towards diversity and inclusion within North Yorkshire Hospice Care
	E
	A/I

	Flexible in attitude to work, and undertaking of role 
	E
	A/I

	Willingness to travel across North Yorkshire and work flexibly to ensure that plans are delivered
	E
	A/I
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